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ABSTRACT

The objective of this research is 1) to produce media of bamboo weaving products, Baan Non Makhuea,
Kabin Sub-district, Kud Khao Pun District, Ubon Ratchathani Province by applying augmented reality technology
2) to evaluate the performance of learning media of bamboo weaving products by applying augmented reality
technology. The population and target sample group for this study are 30 samples . The instrument used in this
study is a survey questionnaire ineffectiveness of developed learning media. Statistical technique analysis used is
Mean and Standard Deviation values. The media development software includes Photoshop for editing markers,
and images, BlippAR for real-world media creation, Adobe Flash for cartoon animation, and Sony Vegas for video editing.

The result of the study presents 1) Developed media of bamboo weaving products by applying
augmented reality technology, and 2) The effectiveness of developed media of bamboo weaving products by
applying augmented reality technology is significantly high (X = 4.20, S.D. = 0.68).

Keywords: Augmented Reality, bamboo weaving products
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